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Travel Confidence

Travel confidence is increasing, in an ABTA survey of 2,000 people 21% said
they felt extremely confident travelling, up 6% from 2023.

THE TRAVEL CONFIDENCE INDEX 2024 vs 2023

21%

20%

High confidence (7-10) Neutral (5-6) Low confidence (1-4)

Travellers who took a package holiday in 2024 have felt their travel confidence
has increased
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https://www.abta.com/sites/default/files/2024-09/ABTA%27s%20Travel%20Confidence%20Index%202024.pdf
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Travel Visits

-1. - 2.

Figures from the aviation In a VisitBritain
data analytics company survey of 1,500
Cirium revealed that people in November
282,775 flights 2024,
departed from UK 78% intend to take
airports during

an overnight
domestic trip in the
next 12 months

Q3 2024
— representing a
record-breaking

51.24 million seats.



https://airlinergs.com/q3-was-busiest-quarter-ever-for-uk-air-travel-new-data-reveals/
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Most Popular Channels for Traffic

According to Similar \WWeb for the top 10 travel brands, organic is consistently top or
second top (behind direct)

e S o

Booking.com 9.34% 16.49% 21.32% -_
@ Tripadvisor 1.78% _ 2.24% 1.11% -
2% skyscanner 3.20% _ 2.93% 1.91% -

__Jeg__hgl_i_d__ay??'.i 7.80% 24.62% 25.23% --

lastminute.com 13.48% _ 14.16% --

Despite 49% of hoteliers believing social media to be one of the most important
channels for bookings, on average just 1.75% of traffic to the main travel sites
came from social media.



https://www.similarweb.com/
https://mize.tech/blog/positive-and-negative-effects-of-social-media-on-the-tourism-industry/#%3A~%3Atext%3DSocial%20media%20hasn%27t%20only%2Cimportant%20marketing%20and%20sales%20priority
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Most Popular Channels for Traffic

According to Ahrefs for the top 10 travel brands, there are over 20.6 million visits on

average p/m -

Booking.com 84,600,000
@ Tripadvisor 27,700,000

RYANAIR 20,900,000

7 Expedia 18,900,000
@ Hotels.... 15,200,000
easyJet 13,900,000

2% Skyscanner | 13,000,000

BRITISH AIRWAYS = 5,000,000
Jet2holidays 4,900,000

lastminute.com 2,500,000

Booking.com receive well over 84.6 million visits p/m from search!
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Travel Sectors by Visibility

We've averaged out the keyword visibility across seven largest competitors for five big travel
sub-groups, according to Sistrix:

Reviews

Travel Publisher  23.9

Airline 13.5
Hotel 104

As we can see Reviews is the largest travel sector - heavily influenced by Trip
Advisor, this is followed by OTAs, Travel Publishers, Airlines and Hotels.



https://uk.sistrix.com/

Scre@@mingfrog
Travel Sectors by Visibility Change

To get an idea of how the SERP landscape has changed over the last year we looked at the
visibility percentage change for each sector:

Avg. Visibility
Percentage Change

Airline

Hotel
OTA
Travel Publisher

Reviews

Whilst Reviews are one of the largest sectors they have seen the biggest decrease in
visibility of -38%.

Airlines have increased an average of 66% over the year, followed by hotels at 21%.
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Share of Search - Hotels

Our analysis from Ahrefs shows that following travel sites dominate across ‘hotel’ queries -

Traffic Domain Share

411,272 Booking.com 20%

224382 trivago 1%

==
=
188,126 A Expedia [ 9%
185,794 (@ Tripadvisor I 9%
[
i
I
f
I
I

170,246 @ Hotels.... 8%

57,040  lastminute.com 3%
55,601 = % Skyscanner 3%
31,138 Premier Inn 9 2%

30,198  LateRooms.com 1%

21047 | [N

1%



https://app.ahrefs.com/
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Share of Search - Flights

Our analysis from Ahrefs shows that following travel sites dominate across ‘flight’ queries -

Traffic Domain Share

762,226 = Skyscanner 20%

201,514 Cheapflights - 8%
201,458 @ easydJet 8%

199,320 A Expedia 8%

148923 [ADANMANA

138,228 Google

6%
5%

114,542 WIKIPEDIA 4%

The Free Encyclopedia

95679 ' RYANAIR 4%

67,374  Booking.com

66,934 BRITISH AIRWAYS =

3%
3%



https://app.ahrefs.com/
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Share of Search - Things to Do

Our analysis from Ahrefs shows that following travel sites dominate across ‘things to do’ queries -

Traffic Domain Share

683,524 (@ Tripadvisor [ 36%

se838 |t 5%

82,000 4%
bttt

56,112 | LBONYEE 3%

20288 & Stdtland” 2%

23652  visiManchester 1%

21,022 @ Tripadvisor 1%

1%

]
N
61 ,578 WIKIPEDIA I 3%
i
I
I
I
FoN
20,493 londhpbnet |
I

19,430 1%



https://app.ahrefs.com/
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Share of Search - Tours

Our analysis from Ahrefs shows that following travel sites dominate across ‘tour’ queries -

trave

Traffic Domain Share
13260 | TRanEnoeRsEy 5%
13214 @ Tripadvisor B 5%
6099  viator 0 2%
6,073 ) Intrepid 1 2%
4487 XU Tui i 2%
4,449  GET YOUR GUIDE | 2%
3,747 | (N Nswmarket | 1%
3735 Qi | 1%
3321  titan | 1%
|

3,290 exodus

................

1%



https://app.ahrefs.com/
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Share of Search - Holidays

Our analysis from Ahrefs shows that following travel sites dominate across ‘holiday’ queries -

Traffic Domain Share
873,275 XU Tul 16%
487,473  Beachd

382,663 easydJet

9%
7%
283,235  Jet2holidays - 5%
251,768  lastminute.com 5%
241,999 "o Thomas Cook 4%
138,210 - “loveholidays 3%
110,631 S 2%
87,276  virgnatanicT 2%

2%

83,594 N

forest holidays



https://app.ahrefs.com/

The Travel Buyer & Planner’s
Journey
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The Travel Buyer & Planner’s Journey

A content strategy for travel brands should focus on the traditional travel buyer’s
journey:

Inspiration

Research &
Discovery
Booking &
Preference
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Inspiration

The first element of the funnel is to Inspire travellers to go on holiday.

- Inspiration
Inspiration . . ..
Helping users discover new places to visit

Example keywords

/1 *holidays for families’ - 18,100 AMSV
/1" ‘best holiday destinations’ - 14,800 AMSV
/) ‘cheap family holidays’ - 9,900 AMSV

Content types

‘best’ articles, blogs, hero content
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Research & Discovery

Next, we want to help your customers Research and plan their ideal trip.

Research & Discovery
Show users what your product does and how it will
improve their trip

Research & Example keywords
/| ‘tourist attraction near me’ - 550,000 AMSV
/| ‘places to visit near me’ - 74,000 AMSV
/1 ‘things to do with kids’ - 27,100 AMSV
/1 “family days out’ - 18,100 AMSV

Content types

Discovery

FAQs, itineraries, comparisons,

interactive planners, checklists




Scre@@mingfrog
Booking & Preference

This section of the funnel is all about consumers converting and Booking/ buying
your product.

Booking & Preference

Showing users what is your service and why
someone should chose you

Example keywords
/1 ‘allinclusive holidays’ - 201,000 AMSV
/1 ‘compare trip insurance’ - 40,500 AMSV
/1 *holiday deal’ - 22,200 AMSV

Content types

commercial, product pages
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Retain

The Retain element of the funnel is less about SEO and more about making sure
your clients remember you exist with loyalty content.

Retain

Making sure users chose your service again and
again

Content types

commercial, email marketing




Emerging Travel Site Trends
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Emerging Travel Terms

SEO tool Glimpse shows several core travel trends across ‘24, the most crucial being “Al
travel planner” -

Keyword Graph - 5 Years Growth - YoY ¢ . Search Volume . Branded @ ¥
Al travel planner N 138%
Etravel pass Vi 636% -
Esim for turkey A 248%
Esim for europe N 195%
Esim for international travel Y. 4 149%
European esim A "
Esim for travel _/ g —
B

Vacation sunscreen



https://meetglimpse.com/
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High Opportunity Keywords — Al Travel Planner

According to keyword research tool Ahrefs, ‘Al travel planner’ is only a medium difficulty
keyword to rank for -

= Overview: ai travel planner | First seen 10 Oct 2020 - Updated 29 Nov - Update

Keyword Difficulty @ : Search volume @

500

Growth & - Forecast &

586

g 18

~20 ref. domains to rank in top 10 Dec 2023 Dec 2025

100

Clicks N/A - CPC $0.50 - CPS N/A

an 2024 Nov 2024 0 Web & - Image & - Video & - News &



https://ahrefs.com/

High Opportunity

Planner

* There is also a mixed search intent

behind this with commercial Al
sites, guides and a known travel
brand supporting with free Al
planning

* Big brands have high opportunity
to align existing pages to the query
or create something equivalent to

TripAdvisor

Keywords — Al Travel

Geagle

Commercial *—

Only ‘big’
player
listing free
Al
planning
help

Commercial

Informational

o fravel planner

Al Images News Videon Wet Mags  Books o=

Wonderplan
#* stpm wonderphn s §
Wonderplan - Best Al Trip Planner, Al Travel Planner
Sresmine your tavels using Wosderplas Trip Planner Al Quickly search for hotels, and et
peronaked 19 advice. al powered by Al
A Trp Planrer Blog Desy Planning 3 ¥p 1o Posuga

Trip Planser Al

g iveplare s |
Trip Planner Al: Free & Customizable Travel itinerary App
Sty travel plannieg with our al-n-one piatform. Trip Plasner Al consoldanes hosel and fight detads,
AN DOCKAGS A MpOns oS and Qades

[
rops adas |
Layla Al Free Travel Planner 2024 | Trusted By Millions
Smarest tp planner Al for ulimate iraved Discover where 10 go. plan customized dnerany. book hotels
& 8ghts. Best oad trips wes Roam Artund

. Trigaaviser
S Swwen Sty ok Tos |
Free Trip Planner & Al Itinerary Builder
Stan 3 trip in seconds with A Answer four Shar Questions and Al will 0reate 3 cusiom day-by-day
ey Dacked Dy Uaveller Reies.

<

Pa—

People also ask :
s thaere an Al toel 10 make 2 ravel tinerary? v
Can CARGPT plan a trp? v

How much does Layla Al cost?

<

is there a travel agert A7

<

Fomctunch

Mectrg
O s |
Mindtrip: Al-p: d travel, p Ezed to you

Get personaized and actonable Yavel recommendations — destnations, howeds,
Aghts; restaurants and WrAONS ~ 3 SJANTe everything all 7 one
Take our travel quiz - Ozt Become 3 Creator - Team

BEE
tn:’;

,~/ Outsice Magasine
Can Al Be Trusted to Plan Your Next Trip?

30 Sept 2024 —"Bvan in & rdaccy. = st & Sew seccnds Al iy able 1 Create Snecam that are about
30 parcant of what 2 Bue e Can coaate.” be

P s sk o) Traned : Trove Adn §

S48 00 T2 Google revens O !
Travel Agact

Mours: Open 24 hours «
Suggest an et

Add missing information
Add place's phooe tumber

Profiles

nytagram

Questions & answers
See 2l questons (2)
Reviews

Google reviews
4.4 & % & %7 72 Googe mviews

Revews xront verdes O

Booking options
B RLAYLA Al Trip PUamss @ 0nom st

“A Cunural Rome Trp
u Seoul 2 Days Itnerary

askLAYLA: Al Trip Planner

Wb amvies  Adsace
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Booking.com Al Integration

TripAdvisor aren’t the only site to work on Al integration this year.

Booking.com previously launched their Al planner in June 2023 but its now rolled out in the
UK and has updated features through a ‘smart filter’ improving their UX significantly -

Search Made Simple: Travelers can use the Smart Filter tool to describe their ideal property in their own

words. For instance, a couple traveling to Amsterdam for their honeymoon might type, "Hotels in Amsterdam with a
great gym, a rooftop bar, and canal views from the room." GenAl then scans Booking.com’s entire inventory to
automatically apply the most relevant filters, saving time and effort while delivering a tailored list of properties that
match their preferences. This feature removes the need for manual filtering, making it easier for travelers to find the
perfect stay.

& Smart filters

What are you looking for? (O

Hotels in Barcelona with a
swimming pool, breakfast and

gym

Find properties
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Expedia Al Integration

Expedia have experimented for a while too, although with mixed reception. Their travel
planner powered by ChatGPT and assistant Romie has been positive.

Their attempts at leveraging Al for review summaries could have indexing challenges for
SEO.

9.2/10 Wonderful

619 verified reviews @

What guests liked
« Breakfast was delicious and a perfect way to start the day, with many guests praising its quality
and freshness. (7 reviews)

« The on-site gym was great and had plenty of equipment to use. (3 reviews)

« The property's on-site restaurant, coffee shop, and dining options were highly praised for
their quality and variety. (5 reviews)

Overview Amenities Rooms Accessibility Policies

(#) From real guest reviews summarized by Al.

Ember Locke Kensington

* %k ok
Hotel with a 24-hour front desk, a short walk to Kensington High Street

B3 Wonderful Al summaries behind

See all 619 reviews >

popups




Algorithm Updates for Travel
Brands ‘24
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Algorithm Update Impact on the Biggest
Travel Brands

March Core Update | August Core December Core Year over Year
2024 Update 2024 Update 2024 Update 2024 Change
Booking.com 3% 0% 3% -4% 4%
@ Tripadvisor 2% 0% 5% -4% 22%
2 Skyscanner | -5% 4% 0% 9% 2204
srmist AlRwas = | 070 -1% _‘ -3% 17%
easyJet -3% 3% 5% 8% 150%
RYANAIR _ 1% 2% 6% -1%
Jet2holidays -1% -13% 1% 8% 47%
A Expedia -2% -1% 1% -6% 6%
@ Hotels... 9% -2% 8% 5% -39%
lastminutecom | 0% _ 8% -6% -24%
Core travel brands seem to have limited Bar Jet2Holidays and Lastminute.com who
2-week organic visibility fluctuations 7| saw big drops in August and Ryan Air in

correlating with official core update dates. March, as well as BA in November
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Unconfirmed Updates - EasyJet Visibility

EasyJet, however, almost doubled their visibility over a few days in May, which correlated
with high volatility and rumours of unconfirmed updates. All site sections from /holidays/ to
/baggage/ shot up in visibility -

Visibility Index

/\0/\ ./\/
Visibility Index ® ,/.
20 easyjet.com \/.
o L )
\0 \. 7. tEC .
2 \. WL 7N
. /o '\. / Vo ., :
& :

” o Vo : \o,\.'\.~. Poy -

~®
\_\ N, 0.0 A0 0
L Sal LN 0. ~e
* 0 P~ _o. 9 - /

13.07.2020 10.05.2021 07.03.2022 02.01.2023 30.10.2023 19.12.2024
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Unconfirmed Updates — Hotels.com Visibility

Around a similar time, Hotels.com also saw a huge decline in visibility by 51% -

Visibility Index
40 JM
Visibility Index otk | o oASARER
hotels.com A /.'N/-.\./‘O\,o\./\ 0\}. LAY}
S M\ g o9
30 ro‘\t”.ﬁ. o J\ NO./."./ L . il
° ° oo @ ° .\
- ®
\o}"o\l
/’50'A°\/. .\ '
2 .Io‘.\ 3
®\ e
10

13.07.2020 10.05.2021 07.03.2022 02.01.2023 30.10.2023 19.12.2024
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Google Travel Dominance

Unfortunately for SMEs, one of the most convincing visibility reinforcements over '24 goes to
Google themselves. Each pin represents a core update in ‘24 and a positive increase -

Visibility Index

6 Visibility Index
https:/iwww.google.com/travel/

’ B v \, ¥ f:wl &
: -«./

2 y:

1 /\ o\,

on0e) 9 e a0y
jo"\.'v'o/\ LQV"" sy

—.—.—.\.v.~.-—.-.—. .

13.07.2020 10.05.2021 07.03.2022 02.01.2023 30.10.2023 19.12.2024
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Regional Travel Brands — Visit Britain

Pleasingly for regional brands, Google seems to be prioritizing them across local terms. Visit
Britain have seen great increases after pinned core update -

Visibility Index

- 3 K ,/J ﬁ

il A\, At W\ N A
\r 2 e

’ 1

13.07.2020 10.05.2021 07.03.2022 02.01.2023 30.10.2023 19.12.2024
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TourScanner Comparison

While brands like TourScanner have seen negative algorithmic movement despite sharing a
similar informational keyword set in the UK -

Visibility Index
0.8 °
Visibility Index y ol

0.7 tourscanner.com ,VA ."I\I

06 /\.v\.\/’

0.5 J/‘.fwo .

® v\O

04 '\H.JJ

o M it '\/‘NV\-/'J\. '

0.2 'JJ\Q'\ A ./\ ./ 29

2 ertlnt, o

Orl.""v.fo{/ ! X A m
L] } | ‘
\o'\'o/‘ ‘\.\‘-"0-

13.07.2020 10.05.2021 07.03.2022 02.01.2023 30.10.2023 19.12.2024
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TourScanner vs Visit Britain — ‘places to go in london’

TourScanner aggressively went after ‘things to do’ or ‘places to go’ terms globally, VisitBritain
now rank for localised UK terms such as ‘places to go in london’

04.09.2023 11.12.2024
www. visitfondon. com/things-to-do/sigl ing/lond ion/top-t o 00 www.visitiondan.comythings-to-do/sig ing/lond: op-t
www. holidify.com/pk /london/sigh g-and-things-to-do.htmi . ~N 2 www ripadvisor.con ions-q186338-Acti London_England htmi
v thrillophilia.com/destinations/london/places-to-visit °~\\\ 3 |www visithrtain com/en/things-to-do/free-things-do-london
www londonxlondon com/free-things-to-do-in-london/ 4 \ 4 www.atlasobscura com/things-to-do/london-england
www.tripadvisor.co.uk q ities-London_England html S \\\ be www.timeout.cor/londor op-lond
www.timeout.com/lond ions/top-london. i o \ \\‘+° www.thrillophilia.corr inations/london/places-to-visit
\
l:ourscanne( com/blog/best-tourist: jons-in-london/ I 7 \ www london-tickets. co. uk/travel-guide/trip-planner/best-places-to-visit-in-london/
traveltriangle corm/blog/best-places-to-visit-in-london/ 8 \ 8 www.eosmopolitan com/uk/lifestyle/travel/g38846279/things-to-do-london/
www.thecrazytourist com/25-best-things-to-do-in-london/ 9 ie www holidify.com/places/l igh ing-and-things-to-do html
travel usnews com/London_England/Things_To_Do/ e - 10 wwwvisitiondon.comy

n londonpass.com/en
12 wwwentraveller. com/gallery/top-london-attractions

13 wwworeddit.com/r/Europ 1, n /things_to_do_in_london/
ng

\1‘ travel usnews.com/London_England/Things_To_Do/
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How Do TourScanner & Visit Britain Differ?

It seems a strange question to ask as it's so obvious...

7| There’s a clear difference across intent of site - TourScanner is commercial site
relying on a significant amount of informational traffic and VisitBritain.com are an
official voice of tourism in the UK.

Va VisitBritain.com have demonstrable experience of travelling in the UK,
TourScanner overly optimised for SEO purposes.

7 Google is prioritising local results with genuine experience and authority within
the area.
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Travel Bloggers Continue to Lose Traffic

Travel bloggers & smaller travel publishers reported drop offs from the Helpful Content Updates
(HCU) in ‘22 with some research suggesting up to 78% of sites lost some traffic

This has continued in ‘24 with further drops from the March update — the first core update to
incorporate HCUs. See one of the largest travel UK bloggers, handlucogageonly.co.uk below

Visibility Index

Visibility Index .’\
handluggageonly.co.uk ®

; f° \,\
- e @ =
P Y ! \.ﬂ\%\la .

o

LA (Y|
."\.\.‘/\.7,\.'

13.07.2020 10.05.2021 07.03.2022 02.01.2023 30.10.2023 19.12.2024



https://digitaloft.co.uk/the-impact-of-googles-helpful-content-update-on-travel-publishers/
http://handluggageonly.co.uk/
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Travel Blogger SEO Strategy in ‘25

Here’s the best focus for travel

bloggers moving forwards How much first-hand experience does

"¢ the creator have on the topic?

e

A
+ Continue to focus on E-E-A-T,
particularly ‘experience’

S L
-
I~
[RY

. . ;(7): How much expertise and knowledge
* Showcase first hand evidence of £ ¥\ does the creator have on the topic?

your experience in each destination
and don’t create destination ° AUTHORITATIVENESS
content otherwise
(<) How much first-hand experience does

_ {927 the creator have on the topic?
» Content should not be written for
‘SEQO’ but for users and avoid e TRUSTWORTHNIESS
overly optimised meta data .
< How accurate and reliable is the
website and page?




Travel SEO Best Practices
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¥ Travel search results are getting
more and more noisy with ads,
traditional listings, carousels and
knowledge panels to name a few

Standing out in the crowd is
/| difficult. Brands need to optimise
CTR with —

e Travel schema — Hotel,
HotelRoom, TouristTrip,
Review and so on

e SEO testing metadata

Click-through-rate (CTR) Optimisation

Gegagle melbourne tours X
Al Images News Maps Videos Shopping Web i More
About 43 200,000 results (0.46 seconds)
Sponsored - Tickets and tours :
SR
\ \
L6\, X1 x'

AdS Full-Day Phillip Istand Small-Group Phillip Island:
Penguins and... Island Tour... Penguin... Phillip Island... Penguinsand.. >
£74 £67 £72 £77 £73
Viator Viator Viator Viator GetYourGuide
48 (133) 44 % (314) 45 % (228) 4.8  (008) 48 (411)

Tripadvisor
hitps:/iveww tripadvisor.co.uk » Attractions-g255100-A. £
Organic THE 30 BEST Melbourne Tours & Excursions (from £2)
Listing MOZ DA: 90/100 (+1%) RefDom: 137.03K Ref Links: 51.50M Spam Score: 3% Show bacidinks 7
Search traffic (us): O/mo (webste: 413.30K/mo) - Keywords (us): O (website: 103.84K)
Melboumne Tours - 1. Great Ocean Road Reverse Itinerary Boutique Small Group
Tour - 2. Penguin Parade, & Wildiife Encounters Eco Tour from ..
Activities and tours :
Organic
Carousel
Images N
Great Ocean Road Meiboume City Great Ocean Road
Bus Tour (Full-Day) Discovery tour Small-Group
- Melbourne CBD... Ecotour from...
[l 2 & (342) 5.0 % (4753) - 3h 30m 4.7 % (78) 5.0 # (4753) - 12h I —»
3 Bookme 4 Go West Tours. [ Bookme @ Go West Tours

£53 €39 €58 €72

Scre@@mingfrog

Tools

m Melbourne
City in Australia §

Melbourne is the coastal capital of the southeastern Australian state
of Victoria. At the city's centre is the modem Federation Square
development. with plazas, bars, and restaurants by the Yara River. In
the Southbank area, the Melbourne Ars Precinct is the site of Arts
Centre Melbourne ~ a performing arts complex — and the National
Gallery of Victoria, with Australian and indigenous art. — Google

Population: 5.207 million (30 Jun 2023)
Age: About 189 years
Founded: 1835
Area: 9992 knv
Elevation: 14 m
i CBD, Karingal, F

MORE
20.2°C68°F:97°C; 49 °F

Feadback

v

Knowledge
Panel

Review stars




e
RANKING h
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Keyword Strategy

For any travel site, keyword strategy should now be
focused on -

E-E-A-T - does your brand have the experience, expertise,
authority and trustworthiness to cover a keyword topic?

The travel buyer’s journey - are you creating content that
caters from travel inspiration to booking?

Low keyword difficulty terms - are keywords providing a
low opposition to ranking? If you’re a new site consider

zero-volume keywords that typical SEO tools aren’t able to
obtain search volume for!

Your locale - if you are a local business, are you
creating enough regional content? Google rightly
continues to bias regional sites for regional terms!




Google Flights

Google & Travel

3 Allfiters | B Under£100

London - 15,000 results.

L7
Flights

2 Rowdtp - &1+ Ecomomy -

Difeein k)

O London

Find cheap flights from London to anywhere ©

tondon  Birmingham  Bristol  Southampion

& Explore

* 4erating || @ 4-orS-star

@ Travel

Google Hotels

X Flights  jom Hotels

& spa

Premier Inn London New Southgate hotel
43 @30)

8 Satar hotel
B Parking (§)
W Restaurant

2 peaktest(s) FeeWi
¥ Arcondtonng ¥ B

& Accessile W Chiaindy

) Simia o Premielon Wokinghar Town Cene

Travelodge London Central City Road
38% @K

4 3ater hotel
& Pautrendly
91 Restaurant

@ Breaktast (§) = WA
@ Parking T B

& Accessivle 9 Childfrendily

ll Travelodge London Covent Garden

38+ (540
5 Sstar hotel @ Breakfant () - WS
% Airconditoning % Petfiendly @ Parking
¥ o 1 Restaurant & Accessible

& Explore

2 Pool || @ Price ~

## Holiday rentals

#t Property type

About these results ©

£50

¥ Flights

| R
i @ Polace
[MINSTER |

(] i

*
ol
.v

—

<

2
2
s
&

26

g n7x ]
L Broghwel L
' 8
f

Y

i»m Hotels
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Optimising for Google Travel ltself

Google Travel's continued dominance should be treated as an opportunity to rank in new Google tabs —

Google Holiday Rentals

= Google @ Travel @ Explore | X Flights | pm Hotels = ## Holidayrentals
)
B Alfiters | [ Price ~ || #1 Propertytype - || % Guestrating ~ || B Rooms - | @ Ameniies - || 3 Sotby | gaih | & T
N S ¢
London 15,000 results soteseresus® [ @ “’eBngshMumm ’ c‘)ﬂ‘
Lon
North London Studio Apartment £72
39409
& Seeps2 B Thedoom & 1 bathroom
P + Heating 3 Smokedree

@ Washing machine © Noair condioning © Noerib

- Cove Landmark Pinnacle - One Bedroom Apartment wit... £83
& Aparment & Seps3 R 1 bedroom
5 8 1oetveom ® 26 [QUERTS
ST % arconduoning v Balcony @ Childrendy
STREATHAM
~
Streatham
Common
Brand New Triple Studio Finchley Road F9 £65 %
w0+
Witcham
& Aparment & Seeps3 B 1 bedrsom |
e & 2bets A Tesar
W Crigfiendy o Heatng 8 Keeren

#1 Holiday rentals
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Reactive PR & Hero Content

Links remain one of the most important factors for increasing rankings, a strong offsite strategy can
help you get ahead of competitors. There’'s a huge market in travel for -

Hero content with credible data and And smaller reactive comments on
regional focus: current events:

RAVISII

Nepal 7.02
Morocco 7.00

GREATEST TRAIN TRIPS B 3 CosaRca 673

Top 10
Best Destinations to Travel Sober

['he imporlance of lravel

y A s Turkey = 6.57
a_.-A_.M‘ | o ¢ q Greece 6.41
: YA " Y@t

insurance for losl or stolen
passporls

B~ 19%}7 i I |
- ol g, 0 L
Bernina Express
Switzerland

Indonesia 6.31

Jordan 6.00
Italy 5.93

= Singapore  5.92 mw‘
Popularity of Halloween India 5.67

o - Filming Locations by State
17 Journey Length: 76 Miles

@ Journey Time: 4hrs P Qinsuremytrip”
S Flight Disruptions and Insurance Dilemmas: What
Happens When You're Forced off the Plane?

..... S s Highest Elevation: 7,391 Feet

| B
¥ Rating: 45 Frequency: 7days [ week "
B

4% No. National Parks: 1 & Cost: $259

8 Viewing Carriage:  Yes = Free Wifi: Yes

The Environmental and Personal Hazards of
Frontier Tourism

@ instagram Posts: 96,873 @ Free meal/snacks: No

" Qinsuremytrip” [ENQE SESSTEISSISTCSUITIIUSY Shsuremytdp



Al Overviews in Travel Industry
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Al Overviews Impact on Big Travel Brands

7| Al Overviews dominated SEO el Al Overview
news in 2024 with SEOs sat in Presence

two camps - crisis mode or RYANAIR 10%
|gn0re I mOde' BRITISH AIRWAYS = 8%
/1 Some research shows that they casydet %
. Jet2holidays’: 6%

are showing for 30% of
. .Tripudvisor 5%

travel queries.

7| lastminute.com 4%
On average, they show for Booking.com 3%
5% of travel brands % skyscanner 3%
keywords (according to rank @ Hotels... 3%

tool Sistrix) - 2 Expedia <1%
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Al Overviews Growth in ‘24

Despite the relatively low brand contribution, there’s signs of Al Overview presence increasing
significantly MoM and SEMrush still shows over 1 million keywords with an Al Overview for
TripAdvisor (up 21%) -

Keywords Traffic Traffic Cost
F= L]

1M 21.75% ‘;;;a,.\.. 2.3M 5.88% - $1.4M 3.87%
Organic Keywords Trend X

Top 3 4-10 11-20 21-50 [ 51-100 SERP Features [A Notes v ™M 6M 1Y 2Y Alltime
1.5M

™
500K — | H

| I
0 G G G G ! . :

Jan 24 Feb 24 Mar 24 Apr 24 May 24 Jun 24 Jul 24 Aug 24 Sep 24 Oct 24 Nov 24 Dec 24




Al Overviews are typically

4 present on informational
gueries, allowing users to get their
information straight away on the
search results page.

But they can appear for
/1 commercial travel or mixed
intent terms, see to the right.

Creating both page intent types are
7 evenmore important moving
forwards with an AlO strategy.

Geagle

beach holidays in poland
Al Images Maps Videos News Shopping Wed i More
Abuol 33,100,000 resulls (028 second

Resuits for Poland - Chocse area §

4 AlOverview

Poland has many popular beach holiday destinations, including:

T sopotBeach

A white sand beach with shaliow waters that's good for swimming and ieaming to
swim. Sopot also has spas, saunas, watersports faciities for kids, and a famous
pier. &

Ustka
A small town in Central Pomerania with a romantic fishing port. white sand, and
- views of the BalticSea @
- >

Gdansk

A city on the 8altic shores with a historic old city and many museuns @

Kotobrzeg
A historic spa town with a history of over a thousand years and wide sandy
BN Deaches ¢

g Jastrzebia Géra

A small, quiet seaside village with a long beach sheltered by cliffs @

Poland's Baltic coastline is a popular destination for domestic tourism, and in
the summer, it has many sandy beaches. Poland has 775 kilometers of
coastline. ¢

Generative Al is experimental. i) o

Scre@@mingfrog

Should | Care About Al Overviews on Commercial Travel Terms?

Tools

Leanmore

Beach holiday in Poland | Book beach holiday by the
sea

Ustka. Full of sun, a romantic fishing port. seagulls over the wild
Baltic Sea, snow-white sand - that's all you need to expenenc

O Spalreams

Beach Holidays in Poland | HomeToGo
Famous for its spas and saunas, the city of Sopot boasts a
wihite sand beach that attracts both locais and visitors. its.

@ omeToGo

Poland Holidays 2025/2025 from £79
The city of Gdansk is located on the Baltic shores and offers
plenty to see and do. The old city is seemingly frozen in time.

P Expodia

Show all

v

Citation graph shows informational and
commercial pages attributed




2025 Travel Predictions for
Travel SEO
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Here's our core travel SEO challenges for 2025 —

1.

High volume
keywords even more
difficult with Google
Travel ranking
themselves

2.

Local results
continue to be
prioritised at expense
of overly optimised
SEO heavy sites

Scre@@mingfrog

Core Travel SEO Challenges in ‘25

3.

Al Overviews presence
will continue to rise

MoM in early 25 before
settling later in the year




Overcoming Travel SEO Challenges in 2025
Here’s what SME travel sites must focus on —

Scre @ mingfrog
User-first content Keyword strategy Trend & news jacking
aligned to experience
and value propositions
not SEO
SEE —
ig% e A
] 0 v fb
Evergreen user assets SEO testingon CTR & Optimising for Google
Al Overview targeting Travel tabs
3 e
ol A
=l 5




Screaming Frog Travel SEO
Credentials
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Multiple Travel Award Winners

UK Search Awards for Travel SEO in 2019, 2021, 2022, 2023 and 2024. UK Digital PR Awards for Travel in 2023 and 2024.

“We initially chose to partner with
Screaming Frog due to their prominent
reputation and unparalleled Spider tool.
However, we were pleasantly surprised
to learn about their creative content
generation and robust outreach
capabilities. They understand the core
values of our business while generating
compelling pieces to share across
various platforms.”

“Very pleased with the results of our
campaign with Screaming Frog. The
team designed a very original
data-driven campaign for us and we
had impressive media uptake. Jimmy
Kimmel's show even referenced it! The
Screaming Frog team were very
professional and | think the results
speak for themselves. We highly
recommend them.”

KA Stasher insuremytrip


https://www.screamingfrog.co.uk/blog/screaming-frog-wins-double-uk-search-awards/
https://www.screamingfrog.co.uk/blog/screaming-frog-search-awards-hattrick/
https://www.screamingfrog.co.uk/blog/screaming-frog-another-awards-hat-rick/
https://www.screamingfrog.co.uk/blog/screaming-frog-scores-two-uk-search-awards/
https://www.screamingfrog.co.uk/blog/search-awards-2024/
https://www.screamingfrog.co.uk/blog/digital-pr-awards-2023/
https://ukcontentandprawards.co.uk/uk-digital-pr-awards-2024-winners/

Scre@Bmingfrog

Looking for agency support?

Get a proposal from Screaming Frog today!

https://www.screamindfroqg.co.uk/



https://www.screamingfrog.co.uk/

